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The FinTech world is all about high stakes, so your website isn’t just a digital business card.
It's your 24 /7 sales team, trust builder, and brand ambassador. And it has just 50 milliseconds
to make a first impression - faster than a blink of an eye!

To help you build an effective and high-converting website we’ve analysed the digital DNA of

the top 15 FinTech players, unravelling their flows that make users click, convert, and return
for more. Let's dive in.

° Executive Summary

e We've put 15 top FinTech websites under the microscope;

e Uncovered 30 design tricks that turn visitors into customers;

e YouU’ll learn how to:

1. Craft headlines that make users go "Tell me more!";

2. Show off features without boring people to tears;

3. Use social proof in a smart way;

4. Speake to different users without giving anyone the cold shoulder;

5. Create buttons people actually want to click.

e We've got real examples from the likes of Stripe, Revolut, and PayPal;

e We've created training activities for you. If you complete them, by the end
you'll have a toolbox of ideas to make your FinTech site shine.

Next page: Value proposition + heroshot. >
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Chapter N21

Value proposition + heroshot.
How to engage your visitors with the
first screen

The first section of your website is the most important one. It has a value proposition - short
text that describes which value your product provides. And hero shot - an engaging visual
that captures a visitor’s attention. These two are the backbone of any FinTech website. Done
right, these elements transform the essence of any financial tech into clear, compelling
messages that grab their audience's attention.

Let’s see how industry leaders like Stripe and Plaid craft these key pieces to stand out, build
trust, and showcase their unique offerings. We'll break down their strategies and provide
practical tips for your FinTech company.
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o Describe how your product benefits
your potential customer like &) Stripe

eece ] < L )] W stripe.com ¢ ® 0 + O

Strlpe Products Solutions evelopers esources Contact sales »

Stripe named a Leader in the IDC MarketScape « Read more »

Today

Join the millions of companies of all sizes that use Stripe to
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accept payments online and in person, embed financial

services, power custom revenue models, and build a more

profitable business.

Contact sales >

Here’s a great example of a Value Proposition from Stripe: 'Financial infrastructure to grow
your revenue.' It describes the product in just a few words while clearly conveying its value
to users - growing revenue. It’s both concise and comprehensive - you don’t need anything
more.

The description text reinforces the value proposition. 'Join the millions of companies' — a killer
social proof that wins a visitor’s trust. Even if your product isn’t like Stripe, you still can use
this method. The social proof is followed by the key tasks (jobs to be done) users can
accomplish with Stripe.

Another important piece is the showcase of the product - the hero shot section with
screenshots. Stripe brags with the key dashboard showing the simplistic yet powerful design
that serves a business that uses Stripe and a mobile version with a payment page for the
business’s end client. It reinforces the value proposition showing the multiplatformness and
simplicity of Stripe.
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stripe.com : 2
stripe Products Solutions Developers Resources Pricing Contact sales > m
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Start accepting payments > Contact sales »

° Workshop N21

Throughout the white Paper, you will notice the workshop sections, like this
one. Their goal is to help you to better learn the insights from the success cases
we have analysed. As a result, you will not just read about but 'own' the tactics
explained here. We will start with simple techniques, gradually increasing the
'difficulty' by the end.

Describe your product in two or three words. Add two or three more that state
the key benefit for your customer. Well done, you have developed a Value
Proposition using Stripe’s structure!

Next page: Show your scale, but be local like Plaid >
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2 Show your scale,
but be local like € Plaid

@ PLAID Products ~ Use cases v For developers ~ About us ~ Login Get started

new  Cur new Fintech Effect 2023 is here 9

One integration,
all of open banking.

Plaid is a world-leading data network and
payments platform to help you cut costs, onboard
and convert more customers.

Start building with Plaid's APIs today

Plaid’s homepage varies based on the location. Below you can see its landing page for the UK
audience - when visitors land on the page, they see familiar scenes which unconsciously tell
them: we operate on your market and we respect your culture. On top of that, the brand gets
trust points by appealing to a visitor’s 'friend or foe' system. Imagine two international
FinTech brands, one has the same homepage for all and another one has a unique page for
each country. In most cases, visitors will prefer a more personalised version.

Another powerful part of Plaid’s first section is the value proposition. 'One integration - all of
the open banking' - how many customer needs it covers! Speed, saving time, convenient

infrastructure - you name it. It also appeals to different customer segments: CEOs, CTOs,
CPOs and so on.

Their description reveals more details, appealing to the high-level business goals of cutting
costs and getting more customers. And this is wonderful.

By the way, Robinhood uses the same trick in the UK:
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eee I < L )] ¥ robinhood.com ®@ 0 + B

'Robinhood has made its way to the UK. Now you can invest
without commission or FX fees 24 hours a day, 5 days aweek.
Other costs apply. Capital at risk.

il :l:: AN it il
pong
ol o B l“[m""

robinhood.com 2~

e Workshop N22,3

e Check which TOP 3 countries deliver you the most revenue. Design a unique
hero shot for each using the county’s cultural images.

o Define your key target audience and the key needs of each segment.
Brainstorm three variants of the value proposition that cover the needs of all
segments.

Next page: Invite for a small step from the start and persuade with numbers >
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2 |nvite for a small step
from the start and persuvade
with numbers like 5 Gauntlet

G Gauntlet z  Home Use Cases Resources Company Contact us

Scale without exploits,
overspending, or manipulation

Gauntlet’s applied research and optimization teams model market risk,
economic incentives, and drive sustainable growth for crypto’s top protocols,
chains, and onchain treasuries.

gauntlet.xyz ~

From the start Gauntlet invites you to subscribe to their newsletter - they've put the
subscription form right under the value proposition. But they do it smartly - by inviting you to
subscribe to the latest research news, appealing to a visitor’'s need to keep up with their
market.

This is a great example of a micro-conversion when we don’t ask a visitor to buy at once.
Instead, we start building relationships with them. Do you have a content piece that you
could similarly provide to your audience? Try it. It works for Gauntlet.

Another powerful move from the company is to put the key stats on the first screen.
Gauntlet’s key value for users is to mitigate risks and it shows how much money they have
saved for their customers. And the number $43 bin sells better than anything! Also, they
show important parameters of their product as well as their influence in the scientific world.
Very persuvasive!

) Goodface agency 10


https://goodface.agency/
https://www.gauntlet.xyz/

o« Use a diagram to show how your
product is working like (@) Corefy

CDrEfy Products ~ Developers ~ Integrations ~ Company + Pricing Request a demo

Reconcile without efforts

Corefy supports instant automatic reconciliation for multiple accounts, methods, and currencies.

Switch your focus towards handling exceptions instead of time-consuming manual reconciliation of
each transaction.

P

Manual reconciliations Automated reconciliations

Here is an example our agency Goodface created for Corefy: using an animated chart to
show how the product works - it's a visual punch that's hard to ignore. The payment
orchestration platform isn't just explained - it's brought to life through a sleek, animated
diagram. You can visit its website to check it out.

The copy packs a punch too, positioning the platform as a 'universal feature-rich payment
hub' that brings order to the chaos of global online payments. It describes the key feature -
integration of different services, and the key benefits: unified communication, control and
management. This is another approach you can use in your value proposition: mention the key
feature and benefits from it.

Next page: Evoke emotion with an inspiring video like Mastercard >
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s Evoke emotion with an inspiring
video like & Mastercard

Mastercard for business

expeiieN@ed us. |
before '

mastercard.com 2

Mastercard is known for its great emotional branding. They don’t need to explain what they
do, but they need to attract the audience and win the competition. Emotion is one of the
ways to do it and when you visit Mastercard’s website, they do stun you with breathtaking
videos of bridges, waves and people. The trick is quite banal, but still works. If your brand is

quite known, you can copy-it steal it like an artist.

Next page: Benefits. Let’s show your value to potential customers >
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Chapter N22

Benefits. Let’s show your value to
potential customers

In FinTech, showcasing your product's benefits effectively can make or break your success.
This section explores innovative approaches top FinTech companies use to highlight their key

benefits to potential users.

From Revolut's one-benefit-per-section strategy to Stripe's engaging mini-games, we'll
dissect these techniques and provide actionable insights. Learn how to transform your
benefits into compelling visual stories that resonate with your target audience and drive

conversions.
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o« Do It In a simple wauy.
One Benefit - One Section,
like £* Revolut

eee I < 0 § revolut.eo rn ®@  + O

GO PLACES WITH
REVPOINTS

Now your debit card spend can do so much more. Get air
miles, shopping savings, and discounts on Stays and
Experiences when you collect RevPoints on daily expenses.

T&Cs apply.

Explore RevPoints

revolut.com 2

Revolut has outstanding marketing and recognisable visual style, so we can learn a thing or
two from it. To showcase their benefits, they use variations of their logotype that symbolise it.
For example, the flying 'R' symbol means that this benefit is about travelling. The title bears an
emotional message, while the description explains details more rationally. For each benefit
there is a unique call to action - this is great, as it bombards a visitor with messages from

different angles.
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AND SEND
ACROSS THE
GLOBE TOO

Whether it's Morocco or Mexico, you can transfer there —
really, really fast. Oh, and the rates are as good as you've

heard.

revolut.com A

° Workshop N24

Let’s use the Revolute formula for your FinTech product.

1. Define 3-4 key benefits of your product;
2. Write an emotional title that tells about a benefit;

3. Think about how to convey the emotion from a benefit with one of your brand
elements;

4. \Write a description of the benefit using more rational arguments;

5. Add a custom CTA that urges a person to experience the benefit.

Done! Now you sell your benefits like Revolut.

Next page: Create great animated cards like Melio

) Goodface agency
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o Create great animated cards
ike m Melio

L J] meliopayments.com

Faster delivery times Seamless sync

Your payment due date is coming soon? Pay vendors with
instant bank transfers. Vendor only accepts checks? We'll
send a fast check that arrives within 3 business days.

Connect accounting software to eliminate dual data entry and
simplify reconciliation. Vendors, bills, and payments are
updated on Melio and your accounting software.

A

¥ © om0
=

Instant trans fer PEY in minutes
&
-]
ik
Fast ACH Same-day delivery
o
Fast Check 3 business days @

meliopayments.com 7

Animations draw our attention - we are evolutionally programmed to spot movements and
escape that saber-tooth tiger. That’s why if we come to a website and see movement, we
unconsciously react to it. Melio uses this principle by animating some images that illustrate its
benefits. Clear straightforward titles (2-3) words, descriptions that provide details and very
smooth animations do their magic — you can’t resist reading what the cards say.

Next page: Boost your engagement rate with a minigame like Stripe >
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o« Boost your engagement rate
with a minigame like ) Stripe

Modular solutions

A fully integrated

suite of financial

and payments -
products

Reduce costs, grow revenue, and run your business

more efficiently on a fully integrated platform. Use

Stripe to handle all of your payments-related needs, o
manage revenue operations, and launch (or invent) new |
business models.

One of the best ways to engage users and bring your bounce rate down is to wow them with
a small mini-game. Stripe does it by presenting its ecosystem as a network of small animated
blocks some of which are hidden. The thing is that if you hover over a hidden block, it reveals
itself as well as others connected to its products. Feels amazing, it makes your inner child
click on all of them, concurrently learning about each product.

Next page: Showcase your product with smooth animations and spice it up >
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o Showcase your product with
smooth animations and spice it up
with relevant reviews like @ Mercury
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mercury.com Ve

Mercury combines features, benefits and social proof in the best way possible. It showcases
features with laconic animated GIFs, describes benefits with easy-to-read headings and
supports them with relevant reviews. That’s a killer combination!

° Workshop N=5

Leverage the same mix for your FinTech. Create a set of GIFs that showcase
your key features. Describe the benefits users get with a catchy heading.

Search for relevant reviews that support the stated benefits. Bingo! You do it
the Mercury way.
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oo Tell a story with
images like (=) Chime

e e < L J] @ chime.com : @) L N |

= h jﬂﬂ e Online Banking  Manage Money WhoWeAre Learn Login

P

Get paid
when you say.™

Life doesn't wait for payday, and you shouldn't have to
either. Get up to $500° of your pay before payday.
Finally, youre in control. There’s no interest*. No credit
check. No mandatory fees.

Learn more \

chime.com 2

Chime is a great example of visual storytelling. Its branded images are stuck in our visual
memory, while its characters tell a certain story about the product. For example, this image
shows that the mother leads her family to exciting experiences because she has gotten a part
of her salary earlier thanks to Chime. The door looks like a smartphone, meaning Chime’s app
is convenient. Heading and description support the story. How you can tell something similar
with visual storytelling?

Next page: Features. Show them what you are made of >
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Chapter N23

Features. Show them what you
are made of

The features section is a more rational description of your FinTech product. We'll unpack how
the key players showcase their features in a way that makes users say 'Shut up and take my
money!" From interactive product tours to slick comparisons that make the competition look
like flip phones, these techniques will help you flex your FinTech muscles and win over even
the most sceptical prospects.

i R o - = See why 23 million people

) Help protect your busi ‘with com ive . .
Bank with complete confidence cyber coverage and securlty tools invest on Robinhoo
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Powerful banking.
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n Be clear and persuasive
ike @ Mercury

@ (5l { MErcuUry. com : ® i) - ..
@ MERCURY Products v Resources ~ About v~  Pricing Log In

Bank with complete confidence

FDIC insurance Regulated partners Fraud monitoring Account security

Mercury $5M

Industry

$250K
standard

Get up to 20x the industry standard® in FDIC
insurance through our partner banks and
sweep networks.

mercury.com A

Mercury's web design is a masterclass in using design principles to drive conversions in the
FinTech space. The page combines clear, benefit-driven headings with a strong visual
hierarchy that guides users to the most important information and actions. Trust markers like
FDIC insurance and banking partners are prominently displayed to bvild credibility, while
social proof elements like the 'S5M' statistic help overcome potential objections.

The simple, intuitive layout reduces cognitive load and makes the page feel approachable.
While the prominent, benefit-focused CTA makes it easy for users to take action. Mercury

strategically deploys these design principles to create a page that effectively builds trust,
communicates value, and guides users towards conversion.

Next page: Show connections between your features like Coalition >
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2 Show connections between your
features like & Coalition

& coalitionine.com

PRODUCTS

Help protect your business with comprehensive
cyber coverage and security tools

Insurance

wy

Active Tech E&O0 » ﬁ]

Active Cyber Insurance > Comprehensive errors and omissions
coverage to reimburse a business for claims
Manage and mitigate cyber risk with broad arising from performing technology services
insurance coverage, active monitoring, and or providing products.
access to incident response experts to help
protect your business before, during, and
after an incident.

Active Executive Risks @
Help protect your company and key leaders
from management liability risks — like those

associated with M&A, regulatory changes,
remote work, cybercrime, and more.

@ Coalition

coalitioninc.com 2~

Coalition's website design showcases their cyber security offerings through a concept of
modular, icon-driven feature presentation. This a great approach to communicate a complex,
product in a digestible way that shows the interconnection between features. Also, Coalition
can swap these boxes around like Lego bricks, keeping things fresh without breaking a
sweat.

Next page: Shoot competitors like Robinhood >
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= Shoot competitors like 7 Robinhood

See why 23 million people
invest on Robinhood

Unlike most providers, we don't charge foreign exchange fees each time you trade. Instead,
we convert your money to USD, making it cheaper and easier to access the US stock market.

Hargreaves
Freetrade Lansdown IG Al Bell

Commission Fees Zero £11.95 £10 £5

Foreign exchange

0.99% 1.00% 0.50% 0.75%
fees per trade

Interest on cash

1% up to £1k 2.27% 0% 1.96%

24/5 Trading No No No No

robinhood.com 2~

Robinhood's comparison table is a standout example of using design to persuade potential
customers. They display pricing and features side-by-side with major competitors and make a
compelling case for their service.

The table design is clean and easy to scan, with a clear visval hierarchy. Robinhood's column
is prominently highlighted in green, immediately drawing the eye. The repeated 'Yes' in their
column, contrasted with the 'No's of competitors, creates a strong pattern that favours
Robinhood. Key benefits like zero commission fees and 24/5 trading are clearly called out,
making it easy for potential customers to see Robinhood's advantages at a glance.

Robinhood leverages the power of direct comparison and clear, benefit-focused design,

turning this table into a potent conversion tool. It simplifies the decision-making process for
potential customers and visually reinforces Robinhood's value proposition.
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Buy and sell 35+ crypto with euros at the lowest
average costs

We had experts check the math.**

€50 EUR €100 EUR €1,000 EUR

BTC ETH SOL

Crypto Platform Crypto You'd Receive

Robinhood 0.016325 ETH

Coinbase 0.015508 ETH

Bitpanda 0.015862 ETH
Kraken 0.015898 ETH

Binance 0.016256 ETH

robinhood.com 2

° Workshop N26

Make a list of features where you definitely win over your key competitors.

Create a table using the Robinhood principle showcasing your product as the

best choice.

Next page: Show the whole workflow of features like Corefy

) Goodface agency

24


https://goodface.agency/
https://robinhood.com/gb/en/

s Show the whole workflow of features
like (&) Corefy

Our payment orchestration platform brings together everything required to build websites and apps that accept payments and send payouts globally.
— Optimise — Market ——
- "";: : iscover Visa gy American
— SMART 2
nnnnnnn
o ENSIE Q Apple Pay GPay Google Pay Samsung Pay
- N~ wisa P
e Bitcoin Ripple Ethereum

Payment providers - Payment methods -

- e

API 2

Another example we want to brag about (yes, our agency Goodface did it). Corefy showcases
its payment orchestration platform through a modular, tab-driven layout. It uses a modular,
tab-driven layout to break down its payment orchestration platform into six easy-to-digest
pieces: Connect, Process, Optimise, Manage, Market, and Develop.

This logical structure makes it a breeze to understand what Corefy offers and how it all fits
together. Also, it shows all the steps of the customer’s workflow, logically covering each step.

Each tab highlights a key part of the platform, with eye-catching visuals that drive the point
home.
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° Client review

How it works

Payment Provider Payment Ecosystem

VISA
o

The time when payment service providers offered only with payment capabilities has passed.
To stay competitive today, you have to expand your offering with both global and local
options, as well as with value-added services catering to merchants’ needs.

lll E .:.
' !

Goodface agency is a team of high professionals. We were always in touch with
our project manager and the whole team, they promptly answered all our
questions. It was easy and interesting to work and hear their vision on our

complex project presenta

Denys Kyrychenko
CEO Corefy

Next page: Trust Signals: harnessing social proof in fintech design

) Goodface agency
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Chapter N24

Trust Signals: harnessing social proof
in fintech design

In FinTech, trust is everything. Social proof helps build that trust, turning hesitant visitors into
confident users. This chapter examines how top FinTech companies use social proof in their
web design. Whether it's customer reviews, success stories, or client logos, you'll learn how
to use social proof to boost your credibility and win more customers.

Bring agility to your enterprise
iy kil et e S b i

Sk siiind $6T+ RS e
8 ed.
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00,000+ Revie
- ........................ L' - fE— po e

JOIN THE 45+ MILLION USING
REVOLUT

Background

See why 23 million people
invest on Robinhood

Unlike most provideds, we don't harge foeeign axchanga faes each time you trade. Instead,
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s Combine social proof and
a call to action like Chime

Get started.
Best account I've ever had
Applying for an account is free and takes less than 2 ‘Bryan, App Store Review
minutes. It won't affect your credit score!
Enter email AR NN
' 1,000,000+ 5 Star Reviews
MW On the Apple App and Google Play Stores

chime.com 2

Chime's method is brilliantly straightforward, marrying social proof with a clear call to action.
They've positioned customer testimonials and app store ratings directly alongside the sign-up
form, creating a powerful one-two punch of persuasion. The contrast between the actionable
green 'Get started' button and the softer green of the social proof boxes draws the eye
whilst maintaining visual cohesion. Only one field to complete leaves no choice but to sign up.
This layout reduces friction in the sign-up process as it addresses concerns about credibility
right at the conversion point.

Next page: Mention results and metrics in your testimonials like Stripe >
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= Mention results and metrics in your
testimonials like ) Stripe

eee ] < L J] & stripa.com ® h + O

Bring agility to your enterprise

Quickly build great payments experiences, improve performance, expand into new markets,
and engage customers with subscriptions and marketplaces. Get expert integration guidance
from our professional services team and certified partners, and connect Stripe to Salesforce,
SAP, and more through the Stripe App Marketplace.

Explore Stripe for enterprises »

5+
Amazon businesses on

Stripe including Prime,
Audible, and Amazon Pay.

50+

Payment methods available
on Stripe

Products used &

See how Amazon simplified cross-
border payments with Stripe

@ Payments

Stripe's approach to client success stories sets a gold standard for B2B FinTech social proof.
Their section tells a compelling narrative, starting with a benefit-driven headline. It’s followed
by a concise service overview and culminates in a prominent case study that features
tangible metrics and specific product usage details.

It builds credibility while cleverly cross-promoting various services. This structure not only

fosters trust but also educates potential clients about the practical applications and benefits
of the product.
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eee ] < L J] ¥ stripe.com ® O + O

Bring agility to your enterprise

Quickly build great payments experiences, improve performance, expand into new markets,
and engage customers with subscriptions and marketplaces. Get expert integration guidance
from our professional services team and certified partners, and connect Stripe to Salesforce,
SAP, and more through the Stripe App Marketplace.

Explore Stripe for enterprises »

130

Countries in logistics
network

- $10+

Billion worth of goods moved
around the world each year

i See how Maersk tapped into new
# Payments technology to make it easier to ship
% Connect

around the world

e Workshop N7

Stripe-style social proof

1. Identify your most impressive client success story;

2. Extract 2-3 key metrics that showcase the impact of your solution;
3. Write a brief, benefit-driven headline summarising the success;

4. Craft a concise overview of how your service solved their problem;

5. Design a simple layout combining these elements, with the metrics as the focal
point.

Voila! You've created a Stripe-worthy social proof section that'll have potential
clients clamouring to sign up faster than you can say 'payments’.
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v Use high-quality video testimonials
like @ Ramp

L ] ® [ 4 0 & ramp.com

“I've heard a lot of positive feedback from new team
members about their experience onboarding with
Ramp. They are invited to the platform and on that same
day, they get a card and they're able to start their work.”

Sheila Ellis, Controller J

ramp.com A/

Ramp's use of video testimonials demonstrates a great approach to showcasing social proof.
The high-quality imagery and play button invite engagement, while the carousel suggests an
abundance of positive feedback. Ramp features recognisable brands and job titles to appeal
to a specific audience. Another good element is the CTA, which invites visitors to read the

whole customer story.

Next page: Overwhelm them with logotypes and numbers like Fireblocks >
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s Overwhelm them with logotypes
and numbers like B Fireblocks

$ 6 I worldpay Revolut ‘eToro N Jknab
from FIS
TRANSACTIONS SEC
086
(i “ & o SDA
200 M I Q QCPCapital ME Flipkart g 3£ crossmint /‘*//r N NEAR
WALLET S CREATED
M - ®'MoonPay g R Variick

fireblocks.com 2~

This technique may sound clichéd, but it still works. Fireblocks uses a 'shock and awe'
approach to social proof. It showcases an impressive number of client logos that overwhelm
visitors with many recognisable brands showing the industry endorsement. Bold statistics
(S6T+ transactions secured, 200M+ wallets created) reinforce Fireblock's position as a major
player. A clean, spacious layout keeps the abundance of logos from cluttering the page. This
strategy helps B2B FinTech companies quickly establish credibility with potential enterprise
clients.

Next page: Be simple and to the point like Revolut >
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e Be simple and to the point
like £} Revolut

JOIN THE 45+ MILLION USING
REVOLUT

Get Revolut

revolut.com A

Revolut's approach is a study of minimalist effectiveness. The stark, bold headline
immediately grabs attention, while the impressive '45+ million' figure serves as powerful social
proof. It uses the phrase 'JOIN THE' to create a sense of community and FOMO (fear of
missing out). The prominent, high-contrast 'Get Revolut' button provides a clear next step for
interested visitors. This streamlined design, free from distracting elements, creates a focused
path to conversion. It's an excellent example of how sometimes, in FinTech web design, less
truly can be more.
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FEES STARTING FROM 0%

Yes, you read that right. Regardless of trade volume, our fees are flat
from 0-0.08%.

0%
MAKER FEES

revolut.com A

° Workshop N8

Revolut's minimalist magic

1. Determine the single most impressive statistic about your user base or transaction
volume;

2. Craft a short, punchy headline incorporating this number (e.g., 'Join the 45+
million');
3. Choose a bold, attention-grabbing font and colour scheme;

4. Create a clear, high-contrast call-to-action button;

5. Remove all other elements from this section of your page.

There you have it - a Revolut-inspired, clutter-free conversion machine. It's so
streamlined, that even Marie Kondo would be impressed.
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2 Grid of trust: use data-driven design
like ) Magnetiq

Background
In various industries

nch, manage, scale and sell your product with

magnetigbank.com 2

Another case from our agency Goodface. For Magnetiq Bank we designed a powerful grid
layout to showcase key statistics and social proof. A clean, monochromatic colour scheme
with varying shades of grey creates a professional and trustworthy appearance. Large, bold
numbers grab attention immediately, while concise descriptions provide context. This

approach at a glance communicates the bank's financial strength, market presence, and
capabilities.

The layout balances hard financial data with softer metrics to demonstrate scale and reach. It
includes the number of professionals on their team and adds a human touch to Magnetiq
Bank's presentation. This mix of quantitative and qualitative information paints a full picture of
the bank's stability and capabilities, appealing to individual and corporate clients.
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Banking
as d service

Launch, manage, scale and sell your
product with licensed banking
infrastructure

@ Payment facilitator |

Discover more

& Third party providers

magnetigbank.com 2

Q Client review

We hired Goodface Agency for a rebranding project and website development.
We've chosen them for their impressive range of projects within the FinTech
sector. They exceeded our expectations, leading to high stakeholder
satisfaction. Goodface team was tasked with a comprehensive scope of work.
They handled everything effectively from market analysis to designing visual
elements and implementing a brand launch strategy, meeting all deadlines.

Julija Fescenko

Head of marketing, Magnetiq Bank Read on Clutch.co 2

Next page: Different segments. How to win customers across the board >

) Goodface agency 36


https://goodface.agency/
https://clutch.co/profile/goodface-agency#reviews
https://magnetiqbank.com/

Chapter N25

Different segments. How to win
customers across the board

FinTech websites often face a unique challenge: they must appeal to a broad spectrum of
users, each with distinct needs and priorities. This section delves into the techniques top
FinTech companies use to create websites that speak effectively to startups, established
businesses, developers, and individual users - all on the same page. Let’s see how.

Your business needs in the spotlight

S
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Cambling 150/M5P iBaming rex
Power up your side Take the next step for
hustle your business
i G ol b P o piesssatnia by o B -
scozut
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How we help you protect against cyber threats

For Brokers For Businessaes For Security Teams Milkons.

e -3 STREAMLINE YOUR BUSINESS PROCESSES
. WITH OUR BUSINESS API
s w @ N [ O e = i o
- e = )
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s
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2 (50 complex & cover all segments
like & Fireblocks

y i ¢ L J] fireblocks.com
Treasury Management Crypto & DeFi Trading Exchanges & Fintechs Financial Institutions Custody Digital Asset Payments
Stablecoin & CBDC Issuance Financial Products Tokenization NFT Brand & Loyalty Web3 Applications

Enable self crypto custody and streamlined treasury
Elk Capital Wallet management operations

A 5380BTC Pending Authorization
B2C2 is the leading crypto liquidity provider that has built an institutional crypto trading

platform for OTC desks, aggregators, banks, exchanges, and hedge funds.

Whitelisted Wallet OTC Vault

¥ 39,217.3SOL

® Secures billions in customer funds with Fireblocks MPC Wallets

® Configures transaction governance with Fireblocks Policy Engine to protect funds
Deribit Account Derivatives Vault against internal collusion, human error, and external attacks

Ky 150,827 ETH Completed ® Directly transfers to exchanges on the Fireblocks Network, and rebalances between
exchange accounts on the same platform

® Streamlines settlement operations by connecting back- and middle-office systems
with Fireblocks API, and automates transaction authorization workflows to eliminate

manual and in-person approvals

00

fireblocks.com 2~

Fireblocks employs a sophisticated multi-level structure to appeal to various customer types.
They use categorised tags at the top to cover different use cases, then dive deeper with
specific examples.

The combination of product visuals, client logos, and detailed case studies creates an
exhaustive showcase. That’s how they address both broad industry segments and niche
applications.

Next page: Or go simple like Paypal >
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2 Or go simple like P Paypal

Power up your side Take the next step for
hustle your business

Spend your free time selling stuff in marketplaces or Sell using your business name, manage invoices in
online? Get paid like a pro with your PayPal Personal the PayPal App, offer Pay in 3 options - and more.
account.

Learn about getting paid with PayPal — More about our Business accoun t—>

paypal.com A

PayPal segments its audience using a straightforward, binary approach. They present two
clear options - 'side hustle' vs established business - to quickly guide users to the most
relevant offering. Relatable imagery and concise copy help each segment quickly identify its
fit. This simple yet effective method works well if you’re at FinTech with distinct products for
different business stages.

Next page: Make it minimalistic first, but lead to a separate landing page >
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= Make it minimalistic first, but lead

to a separate landing page second
like (8) Corefy

& = 1 0]
Gambling - ISO/MSP - iGaming 2 Forex =
- B o
PSP » Crypto = Marketplace Dating & Adult

Here is another solution we at Goodface agency implemented for Corefy. It appeals to
diverse segments using a grid of industry icons. This modular structure enables easy scanning
and selection. It links each icon to a dedicated landing page, catering to specific industry
needs while potentially boosting SEO. The clean, icon-based design keeps the main page
uncluttered while still showcasing breadth. Your FinTech could adopt this approach to
efficiently target multiple industries.

Next page: Put your cards on the table like Coalition >
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2 Put your cards on the table
ike € Coalition

ece {1 < > L )] W coalitioninc.com

@ Coal iticn' Our Approach Coverage Who We Help Case Studies Products

How we help you protect against cyber threats

< = 58

For Brokers For Businesses For Security Teams

Help protect your clients and grow your Grow your business fearlessly, with the See how Coalition Inc's cybersecurity
book of business with Active Insurance, support of Active Insurance. We technologies and services simplify
thanks to fast quoting, sales resources, approach fast-moving cyber threats by security for teams to manage, mitigate,
and on-demand support. integrating security tech®, and transfer cyber risk.

comprehensive insurance coverage, and

expert support.

Learn More > Learn More ? Learn More ?»

coalitioninc.com 2~

Coalition targets distinct customer segments with a clean, card-based layout. Each card
showcases a specific user group (Brokers, Businesses, Security Teams) using tailored

messaging and icons. This approach helps visitors quickly identify their relevant category and
proceed to a relevant landing page.
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ramp £ Sign in See a demo

Expense management

ir entir counts payable workflow to record
wout any data entry

Procurement @l Travel X Integrations 0

ramp.com A/

° Workshop N29

Coalition's iegment targeting cards:

1. Ildentify 3-4 distinct customer segments for your FinTech product;
2. For each segment, list their primary pain points and how your product solves them;

3. Create a catchy headline for each audience (e.g., 'For Brokers: Streamlined Risk
Management');

4. Design a simple card representing each segment;

5. Arrange these elements into a card-based layout, and ensure consistent structure
across all cards.

Bravo! You've just segmented your audience more precisely than a Swiss
watch splits seconds. Your visitors will feel like you're reading their minds - in
a non-creepy, GDPR-compliant way, of course.
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s Be perfect and go big like ) Stripe

) Goodface agency

Enterprise reinvention

¥ stripe.com

Bring agility to your enterprise

Quickly build great payments experiences, improve performance, expand into new markets,

and engage customers with subscriptions and marketplaces. Get expert integration guidance
from our professional services team and certified partners, and connect Stripe to Salesforce,
SAP, and more through the Stripe App Marketplace.

Explore Stripe for enterprises >

Millions

BMW owners using

ConnectedDrive Store

350+

US dealerships

Products used
@ Payments
‘® Connect
Atlas
| Overview
Company
Templates
Partners
A Atas

Learn why BMW chose Stripe to
power e-commerce and payments

RocketRides, Inc.

e

¥ strips.com

anything | can help with todsy?

Hey, can | buy o Heence (st for myself?

Sure. in that case |'d recommend our 19-992'

starter plan. PER ITEM

@

brystripe.com/AsDdlls

Incorporate your company

Stock issued for founders

Purchase your shares

File 83(b) election . TREORRERS

Validate your idea

Test your product idea by launching payments
with little to no code.

Incorporate your company

Form a legal entity, issue stock, and start

accepting payments.

Learn about Atlas »

0 Powdur

144,78zt

®

M
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Designed for developers

Ship more quickly with
powerful and easy-to-use

the global economic land pe so that your teams can

build what you need on one platform.

Use Stripe with your stack Try no-code options

Stripe dedicates entire sections to each key audience. For example, they showcase a BMW
case study that targets enterprises, highlighting their solution's scale and impact. Sections
for startups and developers follow, each with tailored messaging and visuals that speak
directly to specific needs and challenges.

The enterprise section uses social proof and impressive metrics to appeal to large businesses.
The startup section focuses on growth and ease of use, with product screenshots
demonstrating simplicity. For developers, Stripe displays code snippets and API
documentation, emphasising speed and power. This approach allows Stripe to communicate
its value proposition effectively to diverse audiences without diluting its message or
cluttering the design.
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eee ] < 0 W revolut.com : @ 0 + B

Low- and no-code options for
getting started

If you'd like to use Stripe for your business but don't have developers on staff, no
problem. We have a few options depending on your needs.

nnnnnnnnnnnnn

;;;;;;;; B 4
mmmmmmm
aaaaaaaaaaa
Use a pre-integrated Build with Stripe- Try our no-code
platform certified experts products
Explore our directory to find out-of- Work with a Stripe consulting Create an invoice, accept an in-
the-box solutions that connect with partner that can integrate and person payment with your phone,
Stripe, such as Squarespace and deploy Stripe solutions for you. or share a payment link directly
Lightspeed. from your Dashboard to start

generating revenue in minutes - no

code required.

° Workshop N210

Create Stripe-like multi-audience masterpiece:

1. ldentify your three main audience types (e.g., enterprises, startups, developers).

2. For each audience:;

e List their specific needs and challenge;
e Highlight how your product addresses these uniquely;

e Choose a visual element that resonates (e.g., case study, product screenshot,
code shippet).
3. Craft tailored messaging for each segment.

4. Design a layout that clearly separates these sections while maintaining overall
cohesion.

Well done! You've just created a Stripe-worthy multi-audience appeal.
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Chapter N26

Call to Action for fintech websites. How
to invite potential clients with style

Great CTAs don't just happen. They're carefully crafted to speak directly to user needs and
wants. We'll examine how Corefy, Stripe, and other FinTech leaders design CTAs that
resonate with their target audience, and show you how to apply these principles to your own
site.

Join the millions prsimieiitboslh
aaaaa d the world TG
who love PayPal el

EasBy and spcumely spend. snd, d manege vou iensscions

o o v
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= Tackle objections like ) Stripe

Ready to get started? ‘

Create an account instantly to get started or Always know what you pay | Start your integration
contact us to design a custom package for your Integrated per-transaction Get up and running with Stripe
business. pricing with no hidden fees. in as little as 10 minutes.

Start now > Contact sales »

el

Stripe tackles common objections with a clever three-part layout. It addresses two big
concerns in the FinTech industry: hidden fees and complex integrations. Many users fear
unexpected costs that can eat into their profits, so Stripe's promise of 'Always know what
you pay' directly counters this anxiety. They emphasise transparent, per-transaction pricing
with no hidden fees - this reassures potential customers about cost predictability.

Another common objection is that many businesses hesitate to adopt new financial solutions
because they fear complex integrations. Stripe deals with this head-on with a bold, specific
claim: 'Get up and running with Stripe in as little as 10 minutes'. This powerful CTA makes
integration sound quick and easy. The precise 10 minutes' promise packs more punch than a
vague 'quick setup' claim and makes the whole process feel manageable.

They also add a link to their APl documentation, catering to tech-savvy users who want more
details. This smart mix of simple promises and technical resources speaks to different types
of customers in one compact section. Doing so, Stripe builds trust, smooths out doubts, and
nudges users towards taking the next step.
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z  Simplify action & add social proof
like » PayPal

Download the app on your

Join the millions
around the world siymce
who love PayPal

Easily and securely spend, send, and manage your transactions
—all in one place. Download the app on your phone or sign up
for free online.

paypal.com A

PayPal employs a bold, benefit-driven headline to appeal to potential users. The phrase 'Join
the millions around the world who love PayPal' creates a sense of community, trust and social
proof. They follow this with a clear, concise explanation of their core benefits, emphasising
ease of use and security. The QR code provides a quick path to download the PayPal app,
which seems to be the main goal for the company. This approach works well for established
brands that look to expand their user base by highlighting their global reach and user
satisfaction.

Next page: Personalise onboarding like Corefy >
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» Personalise onboarding like (&) Corefy

How long do you need?

.

Discovery call @
Hop on a quick call to determine what our solution is
the best option for you

Corefy’s Discovery Call

What time works best?

Showing times for 30 August 2024
August 2024 >

MON TUE WED THU FRI SAT SUN 10:30
D_""“ 10:45

11:00

11:15

12:15
Brief

12:30

12:45

Corefy has a CTA like this to offer a detailed, user-friendly approach to onboarding new
clients. It starts with impressive statistics, which immediately establish the company's
credibility. The page then outlines a clear three-step journey: a timeline showing their
following journey, a demo for a guided platform walkthrough, and a brief to understand
specific business requirements. This transparent approach helps potential clients to
understand exactly what they can expect from the process.

The interactive calendar for easy scheduling provides users feeling of control over their time,
yet you get right into their calendar (instead of just a lead-capture form). This level of detail
and flexibility caters to different user preferences and time zones. This solution works well for
B2B companies.
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REQUEST A DEMO TODAY

See Fireblocks in T —
action —

At Fireblocks, we understand that every business has unique
needs. That's why we offer customized demos that highlight
aspects of our platform that will best suit your business’
requirements.

Your demo will include:

® A comprehensive walk-through - Navigate the features most
relevant to you.

® Q&A session - Speak to a Fireblocks expert and get immediate
answers and insights for how Fireblocks can best serve your
business needs.

® Interactive discussion - This is not simply a demo. We want to
have a conversation with you to learn more about your
business and how we can work with you to get the most out of
the Fireblocks platform.

Please Select ~

Manage Cookie

\fvatCh a 2'minute VidGO tO See hOW How did you hear about us?

fireblocks.com 2~

° Workshop Nei1

Corefy's personalised onboarding Odyssey

1. Identify 2-3 impressive statistics about your platform (e.g., transactions processed,
number of integrations);

2. Outline your typical onboarding process in 3-5 clear steps;
3. For each step, write a brief, benefit-focused description;
4. Design an interactive element for at least one step (e.g., a demo booking calendar);

5. Craft a headline that emphasises the ease and personalisation of your onboarding
process;

6. Arrange these elements into a visually appealing layout, using icons or graphics to
illustrate each step.

Next page: Simplify sign-ups like Chime >
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»  Simplify sign-ups like (=) Chime

eee ] < 0 & chime.com ® M + 0O

WSJ Forbes Ehe New York Times @ usaTopay TS

chime.com 2

Chime leverages social proof effectively - it displays a user testimonial and app store ratings.
The testimonial is short, impactful, and relatable, while the 1,000,000+ 5 Star Reviews'
provides impressive quantitative evidence. This approach builds trust quickly and efficiently.
The simple sign-up form with a clear value proposition ('Applying for an account is free and
takes less than 2 minutes') reduces barriers to entry.

Next page: Highlight features like Klarna >
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= Highlight features like K Klarna

I(Iqrnq Shop WhatisKlarna KlarnaCard Help

The Klarna app

Your new favourite
shopping hack

Save money when shopping online, with built-in
tools for comparing prices, finding discounts, and
more.

* Compare prices and check the price history to be sure.
» Be firstin line for every sale with price drop notifications.

* Save money with automatic discount codes at checkout.

klarna.com A

Klarna positions its app as a 'shopping hack', appealing to users' desire for smart, money-
saving solutions. They use clear, benefit-driven bullet points to highlight key features.

The image of the app in use adds visual interest and demonstrates the product in action. The
QR code provides an easy way for users to download the app. This approach works well for

FinTech products that want to emphasise practical, everyday benefits to users.

You could adopt this strategy of positioning your product as a clever solution to common
problems, backed up by clear, concrete benefits.
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I(Iqrnq Shop WhatisKlarna KlarnaCard Help

Shop and pay the Klarna
way

Join 150 million customers and choose flexible payments,
lightning-fast checkout and secure shopping - at 20,000+ partner
stores.

Get the free Klarna app on your phone:

s (2]
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Klarna's Pay in 3/Pay in 30 days are unregulated credit agreements. Borrowing more than you can
afford or paying late may negatively impact your financial status and ability to obtain credit. 18+, UK
residents only. Subject to status, Ts&Cs and late fees apply.

klarna.com A

° Workshop N=12

Klarna's Feature Spotlight

1. Identify your product's 3-4 most compelling features;
2. For each feature, write a short, benefit-driven bullet point;

3. Craft a catchy headline positioning your product as a smart solution (e.g., 'The
ultimate budgeting hack’);

4. Choose a visually appealing image or screenshot of your product in action;

5. If applicable, create a QR code for easy app downloads.

Next page: A word from the CEO of Goodface design agency
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Chapter N27

A word from the CEO
of Goodface desigh agency

The FinTech industry stands at the forefront of global transformation, reshaping how
we interact with money and financial services. In 2024, we're witnessing
unprecedented growth, with the global FinTech market projected to reach a
staggering $349.10 billion®

This isn't just about numbers; it's about real-world impact. With the number of FinTech
companies more than doubling since 2020 to over 26,346 in 20242 we're seeing a
seismic shift in the financial landscape and consumer expectations. And it's not just
about the moneuy. It's about how FinTech is changing the game for everyone, from the
corner shop owner to multinational corporations.

At Goodface, we recognise the pivotal role FinTech plays in democratising access to
financial services and driving innovation. From embedded finance to Al-personalised
experiences, the trends we're seeing are not just reshaping the industry - they're
improving lives! Our mission remains clear: to help FinTech companies like yours
translate complex offerings into user-friendly web experiences that even your
grandma would love.

Because at the end of the day, FinTech isn't just about fancy algorithms - it's about
empowering people to take control of their financial lives. And that's a mission we're
proud to be part of.

Max Yakubovych
CEO Goodface

@ FinTech Market Overview with Size, Share, Value | Growth [2032] (fortunebusinessinsights.com)

© 43 Fintech Statistics For 2024 (Startups, Financials & Trends) (demandsage.com)
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Conclusion

Fintech is beyond aesthetics

Our analysis of leading FinTech websites reveals a common thread: successful digital
presence goes beyond aesthetics. These industry leaders have crafted websites that
function as round-the-clock sales teams, trust builders, and brand ambassadors. From
Stripe's clear value propositions to Revolut's benefit-focused design, each element serves a
strategic purpose in converting visitors to customers.

However, implementing these strategies requires expertise and resources that may not be
readily available in-house for many FinTech companies.

If you're looking to enhance your FinTech website's performance, consider partnering with a
specialised agency. We, Goodface offer expertise in translating complex FinTech offerings
into user-friendly and 'wow' websites and interfaces.

To explore how we can help optimise your presence, please contact us at
hi@goodface.agency or just book a convenient time for a call here.
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About Goodface

Some numbers about our
FinTech design & development agency
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